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Abstract

Artificial Intelligence (Al) in the realm of community welfare is giving birth to possibilities
and thoughtfulness in contemporary society. This technological revolution not only improves
the quality of life but also contributes effectively to health, education, poverty alleviation,
disaster management, and other social services. Through Al, better decision-making, efficient
resource distribution, and rapid problem-solving are becoming feasible, thereby ensuring
prosperity and justice in society. For example, Al-based predictive models are assisting in the
management of unforeseen disasters and are paving the way for new diagnoses and treatments
in the field of medicine. However, a pertinent question arises: how should its development and
usage for human welfare be guided by ethical guidelines? Additionally, it is essential to
understand how Al (Artificial Intelligence) can reduce social inequalities and influence the
human decision-making process. Should it be viewed merely as a technical tool, or should it
be integrated with principles such as ethical responsibilities, privacy, and equality? Adopting
a human-centered perspective, this research paper analyzes not only the technical benefits of
Al but also its ethical, social, and philosophical aspects. The aim of this research paper is to
clarify how Al can be used as a collaborative tool to enhance community participation and self-
reliance. By integrating technical innovations with philosophical perspectives, this paper
presents a framework for achieving long-term goals of community welfare. Therefore,
understanding these aspects of AI will not only expand its scope but also ensure that
technological progress remains balanced with human values.
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Abstract
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